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Turnkey Games
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Africa3

$90MM in 2021
$123MM in 2027

Europe3

$6.1B in 2021
$11.4B in 2027

North America3

$1.0B in 2021
$5.0B in 2027

Asia and the Middle 
East3

$942MM in 2021
$2.3B in 2027

Oceania3

$708MM in 2021
$1.4B in 2027

Latin America and 
the Caribbean3

$286MM in 2021
$649MM in 2027
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of the US population in states 

having iLottery, of which the 

served by NeoGames/NPI

generates of the iLottery

gross wager4

4Q22 U.S. iLottery Gross Wager Market Share by Platform Provider2

NG/NPI

Operated by others

Georgia/
2012

Kentucky/2016

Illinois/
2012

Pennsylvania/
2018

Virginia/
2020

North
Carolina/2019

Michigan/
2014

New Hampshire/
2018

Rhode Island/
2020

Washington DC
2021
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$15.31 

$24.58 

$33.92 

$62.66 

$67.47 

$76.12 

Georgia

Pennsylvania

Kentucky

New Hampshire

Michigan

Virginia

43.7%

34.9%

28.2%

23.3%

15.8%

7.6%

VA NH MI KY PA GA

Fiscal 
Year

$913 $1,013 $1,137 $1,322 $1,488 $1,656 $2,038 
$2,449 

$4 
$147 $388 

$616 
$772 

$964 

$1,811 

$2,048 

$917 $1,160 $1,525 
$1,937 

$2,260 
$2,619 

$3,849 

$4,497 

2014 2015 2016 2017 2018 2019 2020 2021

iLottery Gross Sales from Instants ($mm)

Total Gross Sales from Instants
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Casino
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Data Universe Marketing Automation
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*Revenue Adjusted *EBITDA
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+12 months from closing

12-24 

24+
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1. Source: H2 Gambling Capital as of March 2, 2023; represents projected 2027 iLottery, iGaming and online sports betting gross 
win

2. Source: Eilers & Krejcik Gaming’s U.S. iLottery Tracker – 4Q 2022; represents US 4Q22 gross wager market share
3. Source: H2 Gambling Capital as of March 2, 2023; represents iLottery gross win
4. Source: Eilers & Krejcik Gaming’s U.S. iLottery Tracker – 4Q 2022, United States Census Bureau; represents US 4Q22 gross 

wager market share
5. Source: Eilers & Krejcik Gaming’s U.S. iLottery Tracker – 4Q 2022
6. Source: Michigan Lottery, Eilers & Krejcik Gaming; represents fiscal years
7. Source: 2021 Sazka Group annual report
8. Source: Internal data
9. Source: H2 Gambling Capital as of March 2, 2023; Aspire Global figures represent projected 2027 iGaming and online sports 

betting gross win; Pariplay figures represent projected 2027 iGaming gross win; BtoBet figures represent projected 2027 online 
sports betting gross win

10. Source: H2 Gambling Capital as of March 2, 2023; figures represent projected 2027 online sports betting gross win
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